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About Our
CREATIVESTUDIO

Frameonix Studio is a performance-first digital agency.
We don't just chase likes; we chase leads, conversions,
and measurable ROI. We bridge the gap between
creative storytelling and data-driven ad buying.

The Track Record

) é
27 Projects ¥1Cr+ Ad Spend
Delivered Managed

Successfully
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5 Industries 1 Core Goal
Dominated Growth



Our - =
S E RVI C E S ontent creation

(Reels & Photography] ( Motion Graphics ]

( Al-optimized targeting ]

[ Rebranding and visual identity. ]

[ Performance Marketing ]

List down creative services
you can offer to your client.
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Seamless integration
Collaborate with your team by adding comments
and sharing insights to achieve the best results.
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Emailer

Forget Your Spam Forever*

HOME APPAREL GIFTING NR 2 \

G000 erth

A Simpler Way To

/' Send—Emailers
J AN

Automated

in collaboration with The Palace Acelier — the
cum shop at The City Palace Jaipur - the
n carr i\’\ 1!\1\\.l|l| a [”n('l\’\\ romance, IH\Plli'll

1e city’s colours, motifs, and design legacy

8.2B

Emails Sent Globally




THE CONCEPT)

( THE PROJECT

We reframed the message from selling
concrete to selling connection, using
warm, human-centric visuals and
event-driven hype at Expo Centre
Sharjah to generate immediate launch
leads.

The client aimed to promote the Hayyan
and Acres 2026 projects in Sharjah by
moving beyond standard listings to sell a
future-ready lifestyle for high-net-worth
investors.

Alef Group
(Hayyan)


https://www.instagram.com/alefgroup/

Global Desi

CTHE PROJECT

Revitalizing an established ethnic wear brand to appeal to
a younger, "cool girl" demographic. The objective was to
frame Indian wear not just as "traditional, " but as vibrant
party wear under the banner "India Loud. India Proud",
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Global Desi
globaldesi 991 518K 3

posts followers following

India Loud. India Proud.

alpe

2> www.globaldesi.in/women/collections/house-party-...

Follow Message Shop v

Q0% 9@

GD Tribe USA Trunk Sh.. Our Stores House Party ... PSA

® o
S )

N

globaldesi

HOUSE
PARTY

2 o : : THIS YEAR

THE PARTY
GETS BIGGER
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THE CONCEPT)

We developed the "House Party 2.0"
campaign. The grid was designed with high-
contrast colors (Yellow/Green/Blue) and bold
typography to disrupt the feed. We pinned key
collection posts to guide the user journey,
positioning the clothes as "Fusion fits for NYE
parties" rather than just wedding attire.


https://www.instagram.com/myglobaldesi/

¢« themvp.n

R
themvp.in 360

251K .
-:;135:5 followers following

: I jonwide.
C TH E PROJ ECT @ Endlessly custom PCS - Sh\pg‘tln\g;BP;?“;g&vr\f& \e\\;\umbai

a
— . Hyderabad | Gurg A,
T Smr-isc‘\ri\ck?th o Link in Bio for Walipap
por jnand 3 more

Selling high-ticket custom hardware online requires
immense trust. The challenge was to prove technical
expertise for diverse user groups—from gamers to server Message
administrators—while maintaining a "cool" brand image. Fotod

Contact

@)
Clients

Stores

B
*
SERVER |

\ We implemented a "Visual Segmentation" strategy. The

Instagram grid immediately categorizes the user journey
into Gaming, Workstation, and Server via pinned posts.
Content mixes deep technical builds ("Jedi Master")
with pop culture hooks ("Pink Panther"), establishing
authority while remaining engaging.

( THE CONCEPT

TheMVP.n



https://www.instagram.com/themvp.in/

THE PROJECT)

W i The crypto prop trading space is competitive and complex. We needed to communicate
“ ' intricate financial benefits—Ilike "Static Drawdown" and "1:100 Leverage"—in a way that

Prove it,
was visually instant and trustworthy for traders.

THE CONCEPT)

We adopted a "Cyberpunk/Neon" aesthetic (Dark Mode +
Electric Purple) to resonate with the crypto-native audience. Data
visualization was key—using upward-trending neon graphs and
"Shield" iconography to symbolize protection and growth,
simplifying the "Static Drawdown" USP.

Klein Funding


https://www.instagram.com/kleinfunding/

THE CONCEPT)

( THE PROJECT

We're using a “Tease & FEducate”
Setting the stage for "India's First Neuro- strategy with a quiet-luxury aesthetic to
Rice Skin Science" before the official store Jrame the product as a calming mental
launch. The objective is to build a "waitlist ritual, not just a topical cream.
mentality" by educating early adopters on
the unseen connection between the skin and
the nervous system, differentiating the
brand from standard chemical skincare.

Glow like
never before

Rare & Real

(Our latest ongoing project)

T
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https://www.instagram.com/rare_n_real_official/

CLIENTS

ALEF GROUP

Global Desi

TheMVP.in

Klein Funding

Rare {5 Real




help.frameonix(@gmail.com
+91 9662594215

frameonix.com
Bangalore

LET'S
COLLABORATE!






